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Mainstreaming Value of Nature 

• “In many cases nature is 
ignored or trumped by 
other economic or social 
priorities, or seen as a 
barrier to growth to be 
overcome. 

• Ecosystem services and 
natural capital help re-
frame nature as an asset 
to society that delivers 
many benefits”.

Scott 2014 

https://theconversation.com/an-obsession-with-economic-growth-will-not-make-the-best-use-of-natural-assets-30283


The Value(s) of Values 
(Sunderland 2014 adapted)  

Values (1)

• The material or monetary 

worth of something: 

• e.g. ‘shares can rise or 

fall in value’

• Principles or standards of 
behaviour; one’s judgement 
of what is important in life 
or society:

• e.g. ‘We expect our MPs to 
set standards, impart values 
and encourage responsible 
behaviour.’

• Anthropocentrism

• Utilitarianism 

• Individualism

• Consumer sovereignty

• Preferences revealed through 

markets

• Efficiency 

• Perfect knowledge 

Values embedded in neo-classical 

economics 

Values (2)



Multiple Values (Hodge 2014 ) 



Comment

• Values 1 and Values 2 are both increasingly 
contested 

• Contestation lies at heart of many land use 
policies and decisions. How are they resolved. 

• Easier to measure marketed outputs (GVA and 
GDP) 

• Range of tools and methods now available to 
“value” non market goods 

• Role of ecosystem services as a new lens within 
which to value. 



(NEAFO 2014) 

• WP3

• WP5

• WP6



• WP10







Kenter & Reed (2104)

Shared and cultural values of ecosystems



What are 
cultural 
ecosystem 
services?

(Church et 
al 2014) 

“The individual or shared benefits 
to human well-being that arise 
from interactions between 
environmental spaces (e.g. 
gardens, parks, beaches and 
landscapes) and cultural practices 
(e.g. gardening, walking, painting 
and watching wildlife).”



Shared Values 
(Kenter et al 2014) 

Using deliberative, group-based valuation 
results are different from individual values. 
Case study evidence suggests that they are 
more informed, considered, confident and 
reflective of participants’ deeper-held, 
transcendental values



Often the value of deliberation is not in 
sharing values and reaching consensus, 
but in understanding the diversity of 
values, appreciating the reasons behind 
other people’s values, 
helping people to 
“live with” decisions 
that emerge from 
the process



Natural Guidance and Values for policy 
and decision making.  

http://neat.ecosystemsknowledge.net/tree.html


NPPF par 109 Tools for Valuation 
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http://neat.ecosystemsknowledge.net/tools.html


Case Studies : Values in Recreation 

• Health Goods 

• Birmingham Biophilic
City  

• Maximising value from 
new Forestry 

• Visitor Payback and 
ecosystem services 

• Shared values of Divers 
and Anglers.   
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Mourato et al. 2011 – New primary data 

• Questionnaire survey on interactions between environmental 
settings and health.  

• A geographically referenced quota survey of 1,851 respondents

• Statistically significant relations between health measures of 
physical functioning/emotional well being and the use of the 
environmental settings of domestic gardens and local green 
spaces.  

• Respondents who at least once a month visit non-countryside 
green spaces, such as urban parks, report significantly better 
health on both measures compared to those who do not. 

• As do respondents who at least once a week spend time in 
their garden

NEA Valuing health goods linked to  
recreation in greenspace





Green Living 
Spaces Plan 2014 

Spatial Layers 
1.aesthetics and mobility 
2.flood risk 
3.local climate 
4.education 
5.recreation
6.biodiversity

http://neat.ecosystemsknowledge.net/birmingham2.html
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Location determined by 
Market values only: 

food 
+ timber 
(i.e. ignoring externalities) 

Optimal land use case study: 
Where to plant Britain’s new forests

Cost benefit value: 
- £66million p.a.
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Source Bateman Church 
and Fish 2014  



Location determined by 
Market values only: 

food 
+ timber 
(i.e. ignoring externalities) 

Location determined by 
Market + Non-Market Values 

food 
+ timber
+ greenhouse gases 
+ recreation 
+ water quality improvement
+ biodiversity improvement

Optimal land use case study: 

New forests

Cost benefit value: 
- £66million p.a.

Cost benefit value: 
+ £546million p.a.
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Omitting non-market goods Including non-market goods
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Investing in Nature through Payments 
for Ecosystem Services.  

• 22 active payback schemes
• Additionality “value”.    
• WTG dependent on many factors; 

visitor experience; clear project; feel 
good factor; intrinsic value 

• Focus on designated landscapes and 
implicit cultural services. 

• Range of schemes covering 
recreation, tourism, conservation and 
users  

• Limited focus on ecosystem services 
but potential identified through 
survey 

• App produced to support VG with 
Nurture Lakeland.   

• Admin costs limit income potential     
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http://www.nurturelakeland.org/nl-visit-give-protect/visit-give-protect-combined.html


Shared Values of Divers and Anglers 

• Kenter, J.O., Bryce, R., Davies, A., Jobstvogt, N., 
Watson, V., Ranger, S., Solandt, J.L., Duncan, 
C., Christie, M., Crump, H., Irvine, K.N., Pinard, 
M., Reed, M.S. (2013). The value of potential 
marine protected areas in the UK to divers and 
sea anglers. UNEP-WCMC, Cambridge, UK. 

•



Value of Marine 
Protected Areas to 
Divers and Anglers 
ranked using MCA 
before and after 
deliberation



“I ticked all of these [values] and more, I added religious which is strange 
really because I am an atheist. I was in one place and visibility opened up 
and it was like a cathedral, with jewel anemones lighting up everywhere. I 
felt like I was in the presence of God, if there is such a thing. I was crying 
when I came out of the water”. (Diver)



(Y)Our Challenges   

• We value what is easily measured; 
not what society values.  

• UK CBA models do not discount 
value of environment beyond 25 
years

• Range of new tools/guidance but 
are preserve of expert (black box 
syndrome) hinders buy in              

• Failure to use ecosystem approach 
principles collectively.  

• Cherry picking of selected 
ecosystem services 

Rethink how and where we          
intervene to optimise multiple   
benefits in opportunity spaces
Take a long term view to our  
costing models to put nature on    
balance sheet  

• Improve understanding and 
application of CBA and MCDA 
tools (transparency) 

• Adapt principles of EA to your 
own agencies (NRW) 

• Look holistically at ESF.  Avoid  
‘recreational’ or cultural services 
silos; work in bundles. 
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http://neat.ecosystemsknowledge.net/wales.html


(Y)Our Opportunities    

• We value what is easily measured; 
not what society values.  

• UK CBA models do not discount 
value of environment beyond 25 
years

• Range of new tools/guidance but 
are preserve of expert (black box 
syndrome) hinders buy in              

• Failure to use ecosystem approach 
principles collectively.  

• Cherry picking of selected 
ecosystem services 

Rethink how and where we          
intervene to optimise multiple   
benefits in opportunity spaces
Take a long term view to our  
costing models to put nature on    
balance sheet  

• Improve understanding and 
application of CBA and MCDA 
tools (transparency) 

• Adapt principles of EA to your 
own agencies (NRW) 

• Look holistically at ESF.  Avoid  
‘recreational’ or cultural services 
silos; work in bundles. 
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http://neat.ecosystemsknowledge.net/wales.html


Key Messages 


